
sh
iro

no
so

v/
is

to
ck

ph
ot

o

Years ago, students applying to 
U.S. colleges had to handle a lot 
of paper. Their applications and 

essays were typewritten or printed out 
and then “snail-mailed” to each school. 
When the schools sent decisions, those 
arrived on paper too.

Flash forward to today’s world of 
Facebook and Instagram, where photos, 
videos and mobile phones rule. Today’s 
students want to share their credentials 
and personal stories in a more lively, 
three-dimensional way. Fortunately, new 
tools are making it easier for college ap-
plicants to use technology to show off 
their personalities, skills and creativity.

ZeeMee
One popular innovation is ZeeMee, a 
free mobile app that allows students 
to upload personal profiles and vid-
eos to create visual resumes for their 
applications. More than 220 colleges 
offer a ZeeMee option or link for 
prospective students. 

The video aspect is especially appeal-
ing for international students, who may be 
more comfortable showing their unique 
stories than writing about them. ZeeMee 
co-founder Adam Metcalf says 10 percent 
of ZeeMee applicants to U.S. schools in 
2017 were international students who used 
the app to set themselves apart.

“There are a lot of international stu-
dents, especially from China and India, so 
it’s important for the college to get a sense 
of who you are as a person — your charac-
ter, your growth mindset, your grit,” Met-
calf says. “For that international student 
who uses ZeeMee to bring their story to life 
via video, it’s a really fantastic way for them 
to showcase themselves.”

ZeeMee has been used by students in 
more than 150 countries, Metcalf says.

One of those is Drexel University ju-
nior Vidya Golla from Hyderabad, India. 
As part of her application to Philadelphia-
based Drexel and other U.S. colleges, Golla 
created — and starred in — a rap video. 

“The ZeeMee video I made was really 
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fun,” says Golla, who is majoring in Entre-
preneurship and Innovation. “I basically 
rapped about myself. I made it up pretty 
much on the spot.”

Golla also used the ZeeMee platform to 
create a personal portfolio.

 “It was just a link in my application 
that could show any admissions officer so 
many things,” she says. “It was pictures and 
videos and all of my writing. I thought it 
made the application a lot more authentic 
and creative.”

Tulane University in New Orleans was 
one of the first schools to offer ZeeMee to 
prospective students. 

“There’s been a shift in the world of col-
lege admission,” Jeff Schiffman, director of 
admission, explained in his blog. “We want 
to know your authentic story, beyond just 
your scores and your grades.”

The Coalition ‘Locker’
Another tool comes from the Coalition for 
Access, Affordability and Success, a group 
that introduced an application platform 

in 2015 now used by 250 schools. The 
group aims to get students engaged in 
college prep early and to use technology 
to “encourage reflection and self-discov-
ery” in the application process.

Students who sign up for the free plat-
form get access to a digital “locker,” which 
they can use all through high school to 
save class papers, artwork, newspaper 
stories, and photos to share with colleges 
when they apply. Each student also re-
ceives private online collaboration space 
to connect with teachers and other advi-
sors who can provide guidance. 

The University of Washington in 
Seattle began using the Coalition appli-
cation in 2017 to help high-schoolers get 
an early start on the admissions process.

“Students may complete many of the 
self-reported academic fields before the 
senior year, allowing them to work on 
their application as they move through 
high school,” the school states on its 
website. The goal: to reduce “stress and 
frenzy” in the fall of senior year. 

MARCH 2019 México Edition studyusa.com

The Insider’s 

Guide for 

International 

Students



By Lindy Kravec

a U.S. 
Business 
Program

How 
to 

Choose

St
ud

en
ts

: M
ar

ia
 L

ib
er

ov
sk

y;
 D

ro
ne

: C
ar

lo
 L

in
dn

er
; O

pp
os

ite
: K

rit
ch

an
ut

/is
to

ck
ph

ot
o 

Want to really impress your 
friend with a birthday gift? 
How about flying a drone made 

of chocolate to her front door?
It can be done, and it was done by a 

team of three Duke University undergrads, 
with help from a chocolate maker called 
Chocolove.

About a year ago, mechanical engineer-
ing student Anuj Thakkar and a friend got 
to talking over coffee. 

bread. Chocolate was what we settled on.”
Chocolate is moldable, making the de-

sign process a little easier. Thakkar, mechan-
ical engineering student Carlo Lindner and 
chemistry and neuroscience major Ben Suc-
cop started tinkering. Eventually, and just in 
time to bring a smile to their friend Kristine 
Stanner’s face, they managed to build the 
body of a fleet of drones out of chocolate.

On Sept. 7, Stanner’s birthday, with a 
Chocolove video crew filming, they flew the 

Engineered Treat: A 
Chocolate Drone

ment for students. “He’s an engineering 
student and always pushes the envelope 
in terms of interesting ideas.”

 “I like to make quirky gifts for my 
friends,” Thakkar said.

The students made molds with 3-D 
printing to shape the chocolate fuselage. 
The four motors and propellers are off-
the-shelf parts, not chocolate, held to-
gether by a frame that runs through the 
center of the fuselage.

Summer in Durham, North Caroli-
na (home to Duke) is hot — not a great 
time to be working with chocolate. 

“The first drone—chocolate was fall-
ing from the sky,” Thakkar said. “It was 
sort of dripping in flight.”

Their early prototyping was accom-
plished with cheap, grocery-store choco-
late, which unmolded well and gave 
them reasonable enough results that 
they were able to make a demonstration 
video and pitch the idea to Chocolove.

Chocolove enthusiastically said 
yes and provided high-quality dark 
chocolate. 

More testing ensued, with the team 
spending long, chocolate-coated days 
at Duke maker spaces. The higher-qual-
ity chocolate is more brittle than the 
cheap stuff, so the team had to tinker a 
bit, first with plastic embedded in the 
fuselage and then with strands of sweet 

The students made molds with 3-D printing to shape the chocolate fuselage. The four 
motors and propellers are off-the-shelf parts, not chocolate, held together by a frame 
that runs through the center of the fuselage.

Regardless of where you are in the 
world, an American business degree 
remains the international gold stan-

dard in business education.
“The frontier of business research and 

training takes place at the top universities 
in the U.S.,” says Dr. Shan Yan, associate 
professor of finance in the Sigmund Weis 
School of Business at Susquehanna Uni-
versity in Pennsylvania

Getting a business education in the U.S. 
provides opportunities that may not exist 
at schools in your country. For example, 
many U.S. undergraduate business pro-
grams offer a valuable combination of class-
room business theory and real-world case 
studies, a focus on specific areas of busi-
ness, and the chance to obtain internships 
at top companies. 

“When you combine the academic 
training with exposure to the real market, 
you can see how valuable U.S. business 
training is for international students,” Yan 
says.

There are more than 4,600 degree-
granting institutions in the United States. 
How can you narrow those choices to find 
the school that’s right for you? Here are 
some tips:

Think about Location
The U.S. is a huge country, with much geo-
graphic, demographic and climate diver-
sity. You may want to select a school that 
allows you to experience all four seasons, or 
one that provides endless summer. You may 
prefer a school in a vibrant city, or one in a 
charming small town. 

As a business major, you may want a 
college or university that is close to a fi-
nancial center such as Chicago or New 
York City, and one that has a proven track 
record of helping students network with 
professionals. The opportunity to shadow a 
business professional for a day or work in a 
corporate setting as an intern is priceless.

After graduation, your international 

“Wouldn’t it be cool if we had edible 
drones?” they wondered for no particular 
reason. 

Over the summer, that goofy idea began 
to take shape — a somewhat amorphous 
shape at first.

 “The Jell-O drone was the first one,” 
Thakkar said. “We tried cheese. We tried 

drone to her at the Duke Smart Home (a 
live-in laboratory/residence hall for Duke 
students). She promptly busted off a piece 
of the one-of-a-kind prototype and ate it.

“Anuj is one of our student workers in 
the lab,” said Chip Bobbert, service manager 
at Duke’s Innovation Co-Lab, which has 
3-D printers and other prototyping equip-

vermicelli that they embedded to give the 
airframe more resilience and flex.

They crashed. A lot. The frame always 
held, but the fuselage had a tendency to 
fracture or tear, which may be why real 
planes aren’t made of chocolate. The final 
design ended up being about 200 grams of 
chocolate.

Thakkar said the students don’t have any 
ambitions to make their idea into a com-
pany or anything. In fact, he’s kind of off 
chocolate altogether.

“I got tired of chocolate in the first day 
of prototyping,” Thakkar said. 

It seems there was “a bucket” of product 
left over on that first day and the students 
felt it couldn’t go to waste.

“No more chocolate!” Thakkar said. 

From Duke Engineering News

Benjamin Succop, Anuj Thakkar and Carlo Lindner 
created protoypes in Duke’s maker spaces.
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student visa allows you to work in the U.S. 
for one year to gain practical experience. 
With your American business degree, you 
may work for one of the leading companies 
in the world!

Look for Specialized Coursework 
and Faculty Mentors
Although many U.S. business schools offer 
degrees in general business management, 
most give students the opportunity to spe-
cialize in specific areas of business, such 
as finance, accounting, marketing, global 
management or entrepreneurship. These 
programs also allow you to gain a well-
rounded education through elective courses 
that include world languages, math and sci-
ences, social studies, literature and the arts. 
You’ll graduate with a wealth of knowledge 
that will boost your ability to think critically 
across many disciplines, a skill that employ-
ers value.

Don’t underestimate the importance of 
faculty in American business schools. Pro-
fessors who trained at top universities can 
deliver the most up-to-date information to 
students, Yan explains. They are not only 
professors, but also researchers and mentors.

Professors schedule office hours when 
students can consult with them one-on-
one to review coursework or discuss career 
plans. They will advise you of internship 
opportunities and help you complete appli-
cations for employment or graduate school. 

research interests will provide insight into 
what you might learn from them.

Check for Accreditation 
How do you know if a business school meets 
the highest standard of excellence? Look for 
accreditation from AACSB International. 
The hallmark of excellence in business edu-
cation, it’s awarded to fewer than 5 percent 
of the world’s business schools. 

AACSB accreditation ensures that the 
school follows a rigorous curriculum taught 
by highly qualified faculty and undergoes 
continuous assessment and improvement. 

Susquehanna University student Aman-
da Grosz, an economics major, attributes 
her recent internship success to such advo-
cacy. Grosz participated in a unique leader-
ship development program with JPMorgan 
Chase & Co. that introduced her to the 
business, its products and customers.

She credits courses such as Global Busi-
ness Perspectives for giving her invaluable 

preparation for a finance career.
“It helped me develop that mindset of 

being able to identify opportunities and 
factors that would impact the decision of a 
proposal,” Grosz says. 

As you search websites of schools that 
interest you, read about the faculty mem-
bers in your area of specialization. Know-
ing their educational background and 

“When you combine 
the academic training 
with exposure to the 
real market, you can 

see how valuable U.S. 
business training is for 
international students.”

—Dr. Shan Yan, associate 
professor of finance in the 
Sigmund Weis School of 
Business at Susquehanna 
University in Pennsylvania
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Why did you decide to study in 
the USA?
The U.S. offers so many 
opportunities for my development. 
For me, it is essential to be involved 
in an academic environment in the 
country where I want to continue 
my studies. 

Why did you choose the University 
of Texas at Austin? 
The points that I mainly considered 
were the program, the experience 
of the faculty, the institution, and 
the artistic and cultural events 
around the city. UT Austin has one 
of the top engineering schools in 
the country, and there are many top 
tech companies in town. Apart from 
that, Austin is a really fun city — the 
music scene is great, there are a lot 
of young people here, and it’s a very 
international population. 

What do you like best?
The opportunity to do many activities 
simultaneously: To study, to work on 
campus, to meet new friends, to join 
clubs and organizations for students, 
to live in this city and hang around 
on weekends — lots of activities!

How has this program helped 
you to handle future study at a 
U.S. university?
I have expanded my knowledge in all 
aspects (grammar, reading, listening, 
speaking, etc.).

What was your biggest surprise? 
The organization and the resources. 
For example, the instructors here 
all have a detailed syllabus for the 

semester, and we can track our 
progress in course management 
software. We also have access to a 
much wider range of facilities here: 
computer labs, gyms, music practice 
rooms, and so on. 

... your biggest disappointment?
I haven’t really had disappointments, 
but the summer weather in Austin 
was a surprise. In Mexico City, we 
are at a higher elevation, so the 
weather is cooler year-round. Austin 
winters are mild, but the summers 
are really hot and sweaty! I wasn’t 
prepared for that. 

How have you handled: 
... language differences?
This experience pushes you to do 
what you have to do, and to overcome 
any situation. Also, most people are 
gracious and they try to help you.

... finances?
Fortunately, my parents and family 
support me in that aspect. Also, I try 
to manage and control my expenses. 
I have the opportunity to receive a 
scholarship and to work on campus, 
and these help me a lot. 

What are your activities? 
In the English program at UT 
Austin, there are a lot of social 

activities, clubs and organizations. 
I participated in talk time and 
typing club. In fact, at the end 
of last semester we founded an 
international music organization; 
this was an amazing experience. I 
have also participated in community 
activities, such as joining a cultural 
and theater collective. 

How easy or difficult was making 
friends?
Local people are really friendly. Also, 
there is huge variety of people here 
from different nationalities. Thanks to 
this, I have met not just the people, 
but also their culture and language.

How relevant is your U.S. 
education to your personal goals 
and to the needs of your country?  
I want to do a master’s degree in 
the U.S. One of my future goals is to 
apply my experience in my country. 

What is your advice to other 
students who are considering a 
U.S. education?
Give yourself the opportunity 
to study English in a formal and 
different way. This is a unique 
experience that you just have to 
live. It is not just a professional 
experience, it is a life experience. 

Abraham  
Martinez Ornelas 

from Mexico City is studying English  
at the University of Texas at Austin 

in Austin, Texas.
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